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1 10-Year Framework on Sutainableand Consumption (T he Marnabech Proces), Division
for Suscainable Development (DESA), United Nacions, and United Narions
Eavironment Progeam (UNEP). See also the Oslo Declartion, signed by more than
250 scientists in 2005, and pointing at the severe implementation gap relating o
his framework, chree yearsafer cs launch (hetps//sow. slodeclaration.og).

2 The Belgian Science Policy sec up a programme of support for sustainable
development policies which funded the project from which this book originated,
through a seics of seminars hld in Belgiurn in 2004 to 2005

3 A the Rios+5" UN Conference in 1997, based on European proposls, references
0 eco-efficeacy (Factor 4 and 107 were deleted.

4 According to China's environment adminiscration, 79 per cent of toal ai pollution
in 2005 will come from vehicle gas emissions. In the country' fourteen biggest
citie,ai pollution i chough 1o kil 0,000 newboras yearly and co be the cause
f 400,000 cases of espiracory illaess. In this contexr, by adopting the Euro 11
European standards (which will apply from July 2007) and by programrming Euro
IV for 2010, China plans to reduce polluting vehicle emissions on ts territory by
30 per cenc and subsequently by 60 per cent. The 'rebound effect” is nevertheless
still a opical question since the country could movefrom 30 million passenger cars
today t© 131 million in 2020, with the corresponding consumpeion of petrol, to
say noching of che fuce chat che trend coday is to disparage bicycles and show a
prefecence for cars. Based on Alter Business News (94) and SEPA, Chinese
Eaviroamenal Protection Agency,

5 A striking observation in chis connection is provided by UNDP: annual global
advertising expenses represent about ten times the amount needed to eradicate
hunger, offer acces to drinking water for all human beings, provide them with
deceat housing and combar major epidemics (quoted in Viveret, 2002: 39).
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Policies for sustainable consumption

A number of public policy areas related to sustainable development have in
recent years brought changes in consumption and production patterns to the
fore, This expression was highlighted in Chapter 4 of Agenda 21 (UNCED,
1992). This chapter was brief in part because it gave rise to conflict, particularly
the idea chat the consumption patcerns of the developed nations would not be
sustainable: ‘In many instances, this sustainable development will require reorienta-
tion of existing production and consumption patterns that have developed in
industral soiecies and e in turn emulated in much of the world' (4.15),

‘That key idea was translated ten years later into the United Nations pro-
grmme adopted in Johannesburg (2002) which in these matters: ‘Encourage
and promote che development of a 10-year framework of programmes . . . to
accelerate the shift towards sustainable consumption and production’ (§14)."
Meanwhile, this objective has gained importance and is associated with policies
along these lines in bodies such as the Organization for Economic Cooperation
and Development (OECD) (OECD, 2002a) and the European Environment
Agency (EEA) (EEA, 2005).

Tathese contexts, the many iniiatives, declarations and watchwords launched
in recent years by public policy makers, companies or activisc movements
interested in these questions expect consumers to exert a significant favourable
influence. Reasons for this evolution are linked to the proportionally growing
ecological impact of consumers’ habits in certain fields; the framework of the
growing merchandizacion of the economey; the move from the public powers as
central regulator to actors within schemes of governance; the individualism of
‘consumer-citizens’; not forgetting the tradition of activism through example.

How can we analyse these roles, their motivations and effectiveness? More broadly,
‘what doessusainable consumption represent for consumers, n particular from
the standpoint of ecology and Fair Trade, and what changes are taking shape
that can give form to more effective policies and actions in these areas?

‘These are the key questions addressed in chis book, which is the result of
dilogue and pooling of several research projects aiming to:

+ chancrerize the basic problems and decerminers of an evolution towards
and the obstacles to more suscainable consumption paterns;
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+ produce knowledge on the profile of consumers sensicive to and not
sensitive to these issues;

+ explore realstic ways of interaction and innovation for changes in which
consumers are involved, in interaction with consumption conditions, the
actions of producers and iniciacives by the public authoriies.

A majority of these research projects were carried out in the context of providing
scientific documentation as possible support for public policies related to
suscainable production and consumption patterns.2 That does not mean that
defnitions resuling from these policica projects are taken for granted in this
book, and the objectives themselves will be analysed criically Since 2000, 2
number of academic books and syathesis reports (Hleap and Kent, 2000; Cohen
‘and Murphy, 2001; Princen ef al., 2002; Jackson and Michaelis, 2003; Reisch
and Ropke, 2004; Southerton o af., 2004; Jackson, 2006) have offered rich
insighesfor the exploration of key questions i this respect,focusing especially
on ecologically sustainable consumption. In chis book, che issue of Fair Trade
has been combined with the former to consider sustainability in broader
terms.

“These questions are more or less present in most of the industrialized
countries and, if much of the field research has been accomplished in Belgium,
the angle of our work is decidedly European in the ways i is put into perspective
and, thanks to the contributions of academics from different countries, comes
from a number of disciplines. I will recurn below to the way their contributions
tie in with one another. However, I would first like to highlight contrasts that
‘may make clear scraight away the considerable difficulties that are masked by
what ac first sight appears to be a consensual posiion.

A short list of contradictions

By way of introduction, I will thus try to formulate the questions at stake
in the form of a lst of contradictions. My hypothesis here is that the question
of sustainable consumption stands at an essentially consradictory stage. These
contradictions act as powerful brakes on changes aimed at achieving the stated
objectives. For some of these contradictions, it is hard t0 see how they might
be resolved in keeping with the objectives. Highlighting them may con-
sequently serve as a reminder of the backdrop against which actions are being
initiated. For others, there are partial options where changes can take place,
‘and che different papers ry to clarify a certain number of chem. In any case, our
academic privilege is perhaps to assume the possibility of pointing out the
existence of conflcts and contradictions, without claiming that, for sustainable
consumption a i stands today, there are alreadly policies capable of surmounting
chem. In this respect I adopt a critical approach more than a problem-solving
approach. For each contradiction 1 nevertheless make a few suggestions,
concluding, with the last, with a summary assessmenc of che general state of
this problem today. These introductory analyses are grouped first by three
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Box 1.1 Ten contradictions on the road to
sustainable consumption

1 Economic growth consticutes  basic foundation of economies, which
chwarts limits to consumption.

2 Growth in consumption isstill identified with a model of well-being.

3 There is an acceleraced adoption of high consumption standacds in
rapidly industrializing countries.

4 Consumers take advantage of high levels of comperition to put
downward pressure on prices, which discourages more costly —and
sustainable — production standards (both social and ecologicel).

5 Discriminating between products, to identify those that meet
sustainable consumption requirements, demands means of analysis
lacking to consumers.

6 Actitudes in suppore of sustainable consumption are translated inco
only limited reductions of the negative impacts of consumption.

7 From the standpoint of enterprises, at ecological level the green
profile of products is not a first order positioning factor, while at
social level voluntary commitments reflect limited changes

8 Information instruments are preferred tools for change even though
their impact is weak.

9 The objectives of a sustainable consumption policy are relatively
vague

10 Although the goal ofsustainable consumpion rises many questions,
the issue appears consensual rather chan being the subject of policy
debates.

elating to the basic determiners, or macro-drivers (points 1-3), after which
I look at the role of consumers (points 4-7), followed by the role of public
policies (points 8-10).

Economic growth constitutes @ basic foundation of economies,
which thuwarts limits to consumption

We might begin by pointing out the somewhat incongruous nature of moti-
vations for limiting consumption in socicties where, on the contrary, consumers
are encouraged to suppore economic growth, which is needed to reward investors
and permit the sharing of certain economic benefits in sociery. Initiatives
suchas the no-shopping day’are tolerated at present because they are relacively
ited in scope, but how could chey expand without at least prompting
impassioned debates? Some voices are advocating for the end of growt
rich societies, but should it come from documenting its numerous deadlocks,
as in the substantial book by R.U. Ayres (1998), or in & movement towards
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“de-growth’ (sce Lacouche, Chaper 12, cthis volume), though this catchword
taken as a project (s radical ‘update’ of the sustainable development motto)
appears a« the moment to be racher ambiguous and ill-defined.

In contrast, what is very clear i chat from a macroeconomic standpoin,
businesses and political leaders work actively to reduce the costs of production
and of commercial transactions, the result being a sought-after growch of
production and trade. Looking a the ecological consequences of this deep
economic driver, a ‘rebound effect’ may be observed in many cases, such as
transpore. This effect means that even if individually more ‘eco-¢fficienc
producs are consumed, their growing quantity implies chat their cumularive
impact in general does not decrease (Rgpke, 1999), not to mention the much
more common cases where chere is no specific effort to reduce the ecological
impacts of the products themselves

In chis context, ecological objectives are brought down to a ‘sccond best',
namely che decoupling of economic growth from environmental impacs
(OECD, 2002b). But chis decoupling is only taking place in certain zones and
for cercain vectors. In addition, from an ecological point of view it can only be
a secondary objective: it i after all the absolute value of impacts thar should
diminish, not their relative value compared to the (growing) cconomic output.
According to ambitious studies (Sachs ¢tal., 1998; von Weisziickerer al., 1997)
and macroscopic environmental research (Vicousck and Mooney, 1997), as in
incernational political programmes,” reductions in some of the impacts should
nevercheless be highly significant in the long term to ensure the ccological
suscainability of the planec. Difficulty complying with the Kyoto objectives, a
‘major aim of decoupling, provides a symbolic illustration of the extent of chis
challenge.

Growth in consumption is still identified with a model of
well-being

‘The previous contradiction looked ac material economic deivers. This one is
about the culural associations between growth in consumprion and in happi-
ness. Consumerism has been identified since the beginnings of ccology in the
lace 19605 as che cencral obstacle to limiting the impacts of contemporary
societies (Gorz, 1977; Bozonnet, 2005). In fact, chis criticism dates back
much furcher: ‘Consumption is not geared unfailingly towards increasing our
well-being and improving our quality of life — as economics would have
it. Some of it appears co impede well-being and decrease our quality of lfe.
‘This kind of claim has occupied a central role in critiques of society for well
ver two centuries', write Jackson and Michaelis (2003: 27) n a chapter enticled
‘Consumerism as a social and psychological pathology’ (sec also Wilk
(2001, 2002) and Dobeé (Chaper 11, this volume). Joh Lintot (Chaprer 4,
chis volume) updates this argument by means of saisfaction surveys that largely
confirm che claim. So how can we act on the values that underpin these
behaviours (Brown and Cameron, 2000)?
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The effort to ‘change the indicators’ (e.g. to stop giving the central role to
economic growth as a measure of progress), represents aconstanc in recent years
in che feld of sustainable development (Max-Neef, 1995), or more broadly in
social economics (Viveret, 2002). While it is cercainly necessary, it requires
considerable means and numerous developments to impact concretely on the
differentiated behaviours of actors beyond a general measure of well-being such
as that of the UNDP Human Index Development, for example.

Another non-exclusive possibility consists of making a betcer distinction
berween segments of the population in whom these objectives strike a chord,
knowing that the dissociation between increased consumption and well-being
covers countless realities. However, such dissociation can only be partial.

There is an accelerated adoption of bigh consumption standards
in rapidly industrializing countries

“This third difficulty underlines the contemporary context of consumption
patterns ac the global level. Analysis shows that the fear of ecological impacts
associated with considerable projected consumption increases a global level
constitutes a powerful historic roor of suscainable development conceprual-
ization (Zaceai, 2002). Inversely, as W. Sachs puts it, ‘sustainability implies
creating a style of wealth which s capable of justice’ (Sachs, 1999). Global
studies (Millennium Ecosystem Assessment, 2005) show that this direction
has not been taken in the past fifcy years. Discourse on revising growth in
consumption as a model for lifescyle therefore appears out of sync, in a period
where these models are being rapidly replicated. Calls for limits directed
towards the fringes of the population having access to these new standards may
be inerpreted as eco-colonialism, and cannot be taken seriously given the
massive historic ‘addiction’ to the same consumption pacterns in economically
fich countries. A survey of data published about che new consumers’ in newly
industrialized countries (Myers and Kent, 2004) confirms and reactivates this
fast-cvolving problematic. And yet, at the very least, sustainable consumption
must be analysed in the context of globalization (Fuchs and Lorek, 2001).

Atan ecological level, important questions hang in the balance and wil soon
be played out in the choices and standards adopted by the rapidly industrializing
nacions, China first and foremost. Not only will chis decermine their own
impacts, but as the ‘planet’s workshop', the standards could influence world
development more widely (Izraclewicz, 2005). For certain impacts, the serious
level of pollution already reached may sometimes act ‘favourably” in terms of
promoting more advanced scandards.*

‘Questions also arise with regard 0 the social aspects of this phase of
industrialization, to which we will recurn in some of the following points.
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Consumers take advansage of bigh levels of competition o
but downward pressure on prices, which discourages more costly
~ and sustainable — production standards (social and ecological)

In short, chis fourth contradiction lies becween the individual’s interests as a
‘consumer and as a worker. This contradiction is not new and underpins the law
of supply and demand, but we may observe a change of conext in relation
0 sustainable consumption. The purchase of inexpensive products from low-
‘wage countries, while profitable to consumers from high-wage countries, leads
0 their de-industrialization, with alarming socioeconomic consequences If the
objective of sustainable consumption s underscood to include some social
criteria we are left with difficulties in secting ou priorities that should, more-
over, be understood and supported by the population. Based on  survey carried
outin Great Bricain, Hobson (2002: 95) suggests an idea that can be connected
€0 chis challenge: “This analysis argues thar social justice, not sustainable
lifetyles, has the most resonance wich interviewees. Asa result, not only do calls
for rationalisation carry litcle cultural meaning, they also actively alienate
individuals from the project of sustainable consumprion.”

Discriminating between products, to identify those that meet
sustainable consumption requirements, demands means of
analysis lacking in consumers

‘The observations we made at the end of the previous poinc prompr us also,
if we want o promore sustainable consumprion beyond restricted circles where
it may be rationalized, to study the way in which these subjects are repre-
sented in che population as a whole. In this respect the discrimination between
suscainable and not sustainable products is crucial. For social impacts of
products difficultics will rapidly appear, outside of well-identified bu limited
iniciatives, among which Fair Trade products (sec several contribucions in
this volume), or in a more diluted way, products made in companies declaring
meeting & variecy of codes of conduct. But in ecological matcers as well, field
studies (Bartiaux, Chapter 7, and Rousseau and Bontinckx, Chapter 6, this
volume) demonstrate the low level of identification in the populaion asa whole
of more ecological products and behaviours, including those duly labelled. A
collection of studies conducted in different countries show that acticudes o
ecological problems vary in terms of problems and products, social categories,
but also concrete local situations (Diamantopoulos ¢ al., 2003). Aside from
these technical obstacles which should be considered in the design of effcient
policies and actions, there exists a fundamental criicism of the idea of placing
the burden of responsibilicy for these choices on individuals (Dolan, 2002),
incroducing at che very least che importance of consumer group dynamics
(Georg, 1999; Busgess, 2003), or other collective social drivers.
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Attitudes in support of sustainable consumption are translated
into only limited reductions of the negative impacts of
consumption

This observation is commonplace in social science rescarch on consumers in
elation to the environment. “The influence of environmental knowledge oo
eavironmental consciousness is small, efects of eavironmental knowledge and
consciousness on behaviour are nsigaificant’ (Kuckartz, 1995 quoted in Brand,
1997). In this volume, Bartiaux provides concrete examples showing chat
the higher social categories have both an ‘environmentally friendly’ attitude
and greacer impacts than social categories where the situation is the reverse, a
fesult corroborated by different scudies (Brand, 1997; Dobré, 2002). This is not
surprising, since the most discriminatory factor, on average, of the increase in
impacts is income level.

‘This does not mean that strengthening chese acitudes, and providing
information on possible actions (EC, 2004), s poincless. It is a pipe-dream,
however, to count on this aspect in the hope of obraining significanly different
results within the pursuit of economic growth.

It seems more promising o gain better underscanding of how consumers are
parcially "locked in’ to cerain consumer behaviours owing to infrastructures
(Green and Vergrage, 2002; Sanne, 2002; Southerton ¢ al., 2004)and the organ-
izational necworks in which cheir actions take place, in routine and ordinary
forms of consumption (Shove, 2005). Consumers' concrete practices in
‘managing their decisions and their time (Spaacgaren, 1997; Cogoy, 1999)
should also be studied.

From the standpoint of enterprises, at an ecological level the green
profile of products is mot a first onder positioning factor, while at a
social level voluntary commitments reflect limited changes

This observation should be related to two lines of reasoning chat have been
argued extensively in recent years. First, i pecspective of governance, it was
considered that more changes in production patcerns and products were to be
expected from voluntary corporate initiatives. At the Johannesburg Summit
in 2002, for example, this position was expressed both in the text of the
Programme of Implementation and by the presentation of numerous parcer-
ships with private encerprises. Second, from che eacliest citizen-consumers’
iacives, it has been repeatedly claimed that consumers would be capable of
influencing che market by their preferences for cercain products that meet more:
ecological orsocial criteria.

This presumed model of influence nevercheless shows its limits in realicy.
Only a minority of products occupy ‘ecological niches'. The ‘green’ argument
is secondary in product profiling (Kong f ., 2002). A survey made in Europe
has demonstrated that consumer organizations and consumers are not among
the top sources of influence in decisions for corporate environmental managers
(Kestemont, 1999). Of course some campaigns of boycort have attracted
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atcention and stimulated comments because of the new configurations and
opportunities they could offe (e.g. Brent Spar, Clean Clothes Campaign). All
in all, cheir impacts do not appear to deviate significantly from the general
curse of world business.

Nevertheless, while there may be only a weak direct influence of ‘market
demands’ within the meaning that concerns us, it is none the less true thac
codes of conduct and ratings of different sorts related o various aspects of
sustainability are multiplying in the drive for corporate social responsibilicy
(Livesey and Kearins, 2002). The influences favouring these changes bring
consumers into the picture indirectly, though in a less imporcant way than the
influence of sharcholders, company staff and certain stakeholders, acting in a
perspective of limiting risk-taking in case of failure — risks whose level depends
partly on regulacory decisions taken by the public authorities e.g. legal labilicy
in pollution cases).

These developments are leading to changes in cercain corporate impacts
and practices, whose effects seem limited on average. This does not prevent
initiatives from being interesting and dynamic, however (sce Fraselle and
Scherer-Haynes, Chapter 13, this volume).

Possible changes in favour of suscainable consumption will have to involve the
development of interactions with enterpri

perspective of interaction becween producers and consumers (Le Velly, Chapter
14, Scherer-Haynes, Chapter 15, chis volume), in particular in their possible

role, with a view to possible extensions in other forms in the market.

Information instruments are preferved tools for change even
though their impact is weak

As we have seen, the pseudo-rational model — inspired by simple economic
‘models —of the informed consumer changing his or her habits (and influencing
the market) because he or she is informed is not very effective. Yet both a
significant parc of public policies and of the work of associations continue to
count on it. This type of action is easier to introduce than structural changes
chrough regulatory instruments or taxation, and i less likely to raise some of
the contradictions that have been identified. What is also sriking in the imple-
mentation of these instruments s the relatively low degree of professionalism
in che profiling of such campaigns. They none the less have o face up to far more
powerful and professional competicors, namely advercising campaigns for che
sale of ‘normal’ products based on abundant and costly market studies,’ and
aimed ac well-defined tasgets. In chis new version of David versus Goliath, the
ethical potential of call for sustainabilicy does not protect them from a certain
inefficiency. In addition, even advertisers with heightened awareness prove
incapable of coming up with messages to encourage limits on consumption,
which would contradict the broad standards of their profession.
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The fact remains, however, that progress is possible in terms of making the
promotion of certain products, such as Fair Trade goods, more professional (see
De Pelsmacker et al., Chaprer 8, this volume). Moreover, the substance of
messages in supportof sustainabilicy playsan indirect role in supporting various
iniciaives,

The objectives of a sustainable consumption policy are relatively

vague

“The offspring of sustainable development, sustainable consumption, has che
same ambiguous relations i the combination of ecological and social questions.
Environmental criteria are dominant in relevant programmes, while social
citeria appear erratically,and certain subjects like Fair Trade or corporate social
respoasibiliy are recurrent. The economic cricerion is generally implicicly
integrated.

In the lase EEA report on households (2005), for instance, sustainable
consumption was studied solely from the angle of the reduction of ecological
impaccs, wich some corrections o avoid burdens from this policy that would
affect disadvantaged people. The Integrated Product Policy, the focus of
European hopes in this field for the past few years (Oosterhuis ¢ al., 1996),is
taking along time to materialize (Rubik and Scholl, 2002)and bring significant
results (Pallemaercs e al., 2006). In international reports promoting sustain-
able consumprion and production, like that of the OECD or the Johannesburg
Plan of Implementation, underestimation of social aspects is seen in particular
in the fact that the implications of planned programmes on employment
are barely addressed. Another example: over and above limited initiatives to
promote Fair Trade, what is the connection with scructural changes to promote
greacer faitness in trade in general? While these questions are not absent from
the preparation of a programme to change production and consumption patterns
i the wake of Johannesburg (see above), e objectives and means are muddled,
with few priotities. What we can say for now is that, in programmes meant
<0 address his issue, sustainable consumption is not being analysed with
coherent objectives from the social, environmental and economic perspectives.
This sicuation resules parcly from the contradictions mentioned above, but these
should not prevent us from seeking more coherent policies thac are targeted,
limited and differentiated.

Concemning environmental policies alone, noc all objectives ace defined eiche.
According to a simple but useful distinction incroduced by Sachs (1999a),
environmental policies have traditionally dealt with questions of ‘nanograms”
(ypically of different forms of chemical pollution) but there is a need oswitch
<0 objectives covering 'tonnes’ (massive quantities of resources, typically of de-
coupling and dematerialization objectives). However, this second type of
objective, which calls for more massive transformations, needs more solid foun-
dations differentiated in terms of vectors, in addition to the reduction of
greenhouse gas effcts, the prioricy of priorities. This is not the case at present.
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in one stage of several and will inevitably evolve. In this context, the role of
consumers constitutes  parciculasly rich question, insofar a i links psychology
and saciology, values and actions, individuals and political organization, and
ordinary life and an ideal for bringing about change.

Introduction to the contributions

Generally, suscainsble consumption, behind 4 thin veil of developmental
considerations, means ecological sustainability. This book sec out to explore
a wider meaning of the theme, inspired by the full sense chat can be given to
sustainable development. Thus Part 1 ‘Consumption: what kind of a problem
for sustainable development?’, with chapters interrogacing the criteria and
hence the approaches that may be used to assess sustainable consumption
today.

Paul-Marie Boulanger opens this topic by introducing the concepts of
misconsumpion differing from overconsumption. Backing up his analysis with
conomics and moral philosophy, the author discusses some moral implications
of consumprion, a topic that we will find again in a number of subscquenc
chaprers. He then presents aggregated quanitative results on overconsumption
in different regions of the world, aiming to assess the suscainabilicy of national
levels of consumption.

Chapters 3 and 4 seudy first the ecological criteria and then the relations
berween consumprion and well-being. Anton Schoot Uiterkamp, who co-edited
a book which was a precursor on this subject in Europe (Noorman and
Uiterkamp, 1998), offers an analysis based on European programmes which have
studied actions that may be carried out in houschold consumprion. He points
out, in parcicular for energy macters, the extent of the challenge for which we
have only limited solutions thus far. The subjective contribution of consumption
o welfare is then examined by John Lintott via heoretical analyses and survey
results. The pursuit of differential standards relative to che individual's group
memberships appears to bea decisive factor, which brings us o the severe limits
on change through individual actions and prompts a drive to seek collective
action, a key theme running through & number of contributions.

Closing chis first part, Grégoire Wallenborn scrives o incroduce different
ways in which sustainable consumption will be studied as well as the choices
that will be made in terms of models influencing the political approaches to i.
His conclusion is that the more complex the model and the more i¢ integrates
the muliple characteristics of the act of consuming, the harder it is to identify
the factors for changing consumption paccerns

Pace Il offersinsights intoa central dimension of this work: ‘Whois seasitive
o sustainable consumption, and why?" Five concributors examine how con-
sumers elate toseveral isues such s the ecological components of impacts, Fair
Trade, or the pursuit of various social ambitions and 50 on. Dealing sometimes
with the population as a whole where responsible consumption is rare, and
Sometimes with limited groups where ic may be analysed in greater depth,
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these chapters provide data and typologies on consumers’ knowledge, values,
motivaions and changing behavious.

In this and Parc 11, analysis relacing to Fair Trade will be very evident. Aside
from the ecological criceria, Fair Trade appears to be increasingly associated
with sustainable development by the actors. It i  rich field in which to collect
in-depth analysis about one aspect ofsocial criteria asociared with consumption:
iness' in ics trading, and it can document comparisons between some social
and some ecological motivations wichin the wide approach taken towards
sustainable consumption.

Catherine Rousseau and Christian Bontinckx, basing their findings on
field research using an original psychosocial model, will highlight the low level
of ecological motivation per se in taking action, and provide tools and recom-
‘mendations for differentiated and collective actions with a view to bringing
‘about effective changes. Frangoise Bartiaux paints a picture that confirms the
weak links becween ecological knowledge and action in a population, a result
which remains underestimated in traditional campaigns based on the model
of informing the consumer about certain impacts in the hope of making him
o her more selective in his or her 'rational’ choices. Coline Ruwe elaborates
original typologies of accicudes and patterns of action on the basis of a field
scudy, his time focused on consumers asserting their commitment. This
reseacch enters into che justifications claimed by the subjects, while placing
them in sociological analyses that go beyond responsible consumprion to
examine how individuals relace to social production systems. The contribution
by Gaucier Piroce offers analogics with Ruwees study, concentrating on
consumers who suppor Fair Tradie. Here too, secial representations, in this case
on questions of equity and Norch-South solidarity, are decisive. For cheir
part, Patrick De Pelsmacker, Wim Janssens, Catherine Mielants and Ellen
Sterckx present original results from market analysis methods applied to Fair
Trade. This chaprer provides an interesting counterpoint to the sociological
analysis of Pirotee, sharing similar ground. One of the measures to promote
Fair Trade recommended by De Pelsmacker e . is the wider availabilicy of Fair
Trade products in mass distribution. It is worth noting tha in matters of
ecological products, Rousseau and Bontinckx made a similar recommendation
for the muliplication and availability of supply.

“The main field of research where these five contributions originate is Belgium,
but in several cases the resulcs are compared to other findings in the licerature,
and are always put into perspective to draw conclusions connected o the
key questions of the book. All in all, we see the portrait of various motivations
towards sustainable consumption progressively acquiring more colour and
detai, rising the question of the impacts ofsuch (limited) actions of consumers
on the general curse of society.

The final parc of the book, "Dynamics of sustainable consumption’, contains
contributions studying various dimensions of the interactions between con-
sumers’ actions and their impacts on several social processes. Some of them
advocate pahs for changes.
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First, Michelle Dobré elaborates an original figure of ‘resistance’ through
some practices of ordinary consumption. Her analysisis backed by sociological
history, resuls from focus groups and stacistical clements (with the wise
question: How to observe what is nof consumed?), The analyses of Dobré make
the link between the previous part (what e the motivations of consumers?) and
the place of these dynamics in sociecy asubject which i horoughly investigated
by Serge Latouche. This author is & fervent advocace for a de-growth economy
in France, after having elaborated radical critiques of development in several
books (2003, 2004). His chapter makes the case ofa militant position in favour
ofalternative actions of citizen-consumers chat will lead chem, in many aspects,
outside of the market as it stands today. In contrast to chis radical position, the
analysis of Nadine Fraselle and Isabelle Scherer-Haynes outlines the profile of
areformist transformation, where the role of enterprises has to be very impor-
‘e, if nor cencral. The authors are reflecting on the characteristics of a more
“social economy’ and on the organized drivers for change among stakeholders
in sociecy. This final parc closes with two case studies allowing che reader to
discover some of these dynamics of change in the field of Fair Trade in greater
detail. Ronan Le Velly exposes the tensions between distinct objectives included
in the Fair Trade sector, such as on one side working in favour of excluded
populations, and on the other meeting the commercial standards asked by
demanding consumers. This analysis sheds light on the conditions by whichan
extension of Fair Trade can be expected, one of the key questions i this domain
(Goodman, 2005). Another key question is the extent to which Fair Trade
effectively brings improvements to the lives of Southern producers. Thanks to
recent field rescarch among Indian cotton workers, Isabelle Scherer-Haynes
documents the reality of the transactions of norms along the whole chain from
consumers back to producers

In theend, one of the teachings we may gec from all chese results and analyses
is that sustainable consumption is not only about sustainabilicy, it is perhaps
even more about consumption (no forgetting production and trade). We learn
elements about sustainable consumption motivacions and, crucially, compare
them to the extent of changes needed for a more ecological and fair world. But
what we learn is raising many fundamental questions about consumption in
general, wha it means, and whatare its powers for che individual and for society.
Inabrief conclusion, we recurn, togecher with Paul-Marie Boulanger, toa profile
of sustainable consumption today and o its moral and political conditions.

Before letting the reader elaborate his or her own idea of what will remain of
the coneradictions underlined in the opening of this incroduction, on behalf
of al the contributors, I would like to express our graticude to the Belgian
Science Policy for its generous financial support of this project. The preparatory
seminars that could be organized within this framework were interesting for al
the research fellows who participated, enabling them collectively to ort out the
ericacies of the subject. We feel sorry that we could not publish all the
interventions exposed on these occasions, and especially the works of Eric De
Keulencer, Charles Maier, Michael Goodman, Tim Jackson, Pierre Stassart and




